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Marketing Reserach
(New Course)

Time : 3 Hours] [Total Marks : 70

çñÇÞë Ñ (1) ÚÔë fÞùÞë ÃðHë çßÂë Èõ.

(2) ÚÔë fÞùÞë µkëß ±ëÕù.

1 (±) ÒÚ½ßì¿Ýë ç_åùÔÞÓ ±õËáõ åð_ ? ÖõÞí É\Øí É\Øí TÝëAÝë±ù ±ëÕí, 10
ÖõÞë_ áZëHëù äHëýäù.

(Ú) ÒÒÚ½ßì¿Ýë ç_åùÔÞÞð_ ç_ÇëáÞ çÎâ ±Þõ ±çßÀëßÀ IÝëßõ É ÚÞõ 10
FÝëßõ ç_åùÔÞ ±Þõ ÀoÕÞíÞë ç_ÇëáÀù äEÇõ çðÜõâ èùÝÓÓ�±ë ìäÔëÞÞí
ÇÇëý Àßù.

±×äë

1 (±) Ú½ßì¿Ýë ç_åùÔÞÞù ZëõhëìäVÖëß äHëýäù. 10
(Ú) Ú½ßì¿Ýë ç_åùÔÞÞë ÛëßÖíÝ µzùÃ ÉÃÖÜë_ µÕÝùÃù äHëýäù. 10

2 (±) É\Øë É\Øë Òç_åùÔÞ ÞÀåëÓÞí ÇÇëý Àßù, ¼WËë_Öù ±ëÕí. 10
(Ú) ÜëìèÖí (Data) Þë É\Øë É\Øë Àëßù ç¼WËë_Ö çÜ½äù. 10

±×äë

2 (±) ‘Unstructared - Undisguised’ fÞëäìá±ù ±õËáõ åð_ ? ÖõÜë_ Àõäë 10
Àõäë ÀëßÞë fÞùÞù çÜëäõå ×ëÝ Èõ ?

(Ú) ÒÚèðÕç_ØÃí fÞÓ (Multiple choice quesion) Þí ÜÝëýØë±ù ÉHëëäù. 10
ÖõÞõ Àõäí ßíÖõ Øñß Àßåù ?

3 (±) ç_Ûëäí (Probabilistic) ìÞØåýÞ Õ©ìÖ±ùÞí ÇÇëý Àßù. 12
(Ú) ÒìärçÞíÝ çíÜëÓ ±ëÔëìßÖ Õ©ìÖ×í ìÞØåýÞð_ ÀØ Àõäí ßíÖõ Àßåù ? 8

�µØëèßHë çìèÖ çÜ½äù.

±×äë



3 (±) ì¦ÇáíÝ M²×yßHë Õ©ìÖ±ùÞí ÇÇëý Àßù. 10
(Ú) ±õÀ ÀoÕÞíÞë 8 çõSçÜõÞùÞõ ÖëáíÜ ±ëÕäëÜë_ ±ëäí. ÖëáíÜ ±ëMÝë 10

Õèõáë_ ±Þõ ÕÈíÞù ÖõÜÞù ÀëÝýØZëÖë VÀùß ÞíÇõ ÜðÉÚ Èõ Ñ

12 15 13 11 17 15 10 11
16 17 14 13 15 14 12 11

±ë µÕß×í ±õÜ Àèí åÀëÝ Àõ, ÖëáíÜ çÎâ ßèí ?
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4 (±) ÀëÝ-VÀäõß M²×yßHë ±õËáõ åð_ ? ÖõÞë µÕÝùÃù ÉHëëäù. 10
(Ú) ÞíÇõÞë_ ÕØù çÜ½äù Ñ 10

(i) Frequency
(ii) Reach
(iii) Eigen Value

±×äë

4 (±) ÃðHëÀ ìÞÝÖç_Ú_Ô M²×yßHë (Multiple Regression Analysis) 10
±õËáõ åð_ ? ÖõÜë_, ÚíËë çèÃðHëÀùÞð_ ±ëÃHëÞ ±Þõ ÕßíZëHë Àõäí ßíÖõ Àßåù ?

(Ú) Îõ@Ëß ±õÞõáëÝçíç (Factor Analysis) ±õËáõ åð_ ? ÖõÞë µÕÝùÃù 10
ÉHëëäù.

5 ÞíÇõÞë Õß Ë>_ÀÞùîÔ áÂù Ñ (ÃÜõ Öõ hëHë)

(i) ùÉõ@Ëíä Õ©ìÖ±ù (Projective Techniques)

(ii) @äùËë ìÞØåýÞ Õ©ìÖ
(iii) F-ÕßíZëHëÞë µÕÝùÃù
(iv) ÛëßÖÜë_ ÃúHë ÜëìèÖíÞë_ µØûÃÜV×ëÞù
(v) ìÚÞÇáíÝ ÕßíZëHëù.

ENGLISH VERSION

Instructions : (i) The questions carry equal marks.

(ii) Attemp all questions.

1 (a) What is ‘Marketing research’ ? Give its different 10
definitions, describe its characteristics.

(b) “The management of marketing research is effective 10

±ÃëµÞù VÀùß
ÕÈíÞù VÀùß
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and successful, when there is co-ordination between
research and company executives.“–Discuss this
statement.

OR

1 (a) Write the scope of Marketing Research. 10
(b) Describe the uses of Marketing Research in Indian 10

Corporate World.

2 (a) Discuss different ‘Research Designs’–supply 10
illustrations.

(b) Explain with illustrations, different types of data. 10

OR

2 (a) What is ‘Unstructured–Undisguised’ questionnaires ? 10
Which forms of questions are included therein ?

(b) State the limitations of ‘Multiple Choice’ question. 10
How would you overcome them ?

3 (a) Discuss the probability sampling methods. 12
(b) How would you estimate sample size based on 8

confidence level approach; explain with illustration.

OR

3 (a) Discuss Bivariate analysis techniques. 10
(b) 8 salesmen of a company were given training. Their 10

efficiency scores before and after the training are as
follows :

ScoreBefore
ScoreAfter

12 15 13 11 17 15 10 11
16 17 14 13 15 14 12 11

Can we conclude that the training is effective ?

t7 05 1895, .⋅ =

4 (a) What is Chi-square analysis ? State its uses. 10
(b) Explain the following terms : 10

(i) Frequency
(ii) Reach
(iii) Eigen Value

OR
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4 (a) What is Multiple Regression Anaylsis ? How would 10
you estimate and test the beta co-efficients ?

(b) What is factor analysis ? Write its uses. 10

5 Write the short notes on the following : (any three)

(i) Projective Techniques
(ii) Quota sampling method
(iii) Uses of F-test
(iv) The Indian sources of secondary data
(v) Non-parametric tests.
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